
5 Mistakes to Avoid When  
Self-Publishing Your Book(s): 

 

1. Copyright Infringement on Images.  

People unknowingly infringe on copyright permissions and open themselves up to lawsuits all 
the time. This is the world of the Internet, of sharing posts, and pinning photos on Pinterest. Be 
ruthless in keeping your business practices legal.  

The beautiful images on Pinterest and other art sharing sites are NOT in the public domain and 
free from copyright restrictions. Far from it. Be ruthless when searching for any images you use 
for book covers, Facebook posts, even blog posts. Authors have been sued for using images off 
the Web and not checking with the copyright owner. 

Where does an author get images, then? Take your pick. Below are my favorites and the price for 
images is anywhere from $12-$18 each. If you go with Option C, Canva, you can find many 
good images for free or $1.00.  

A. www.shutterstock.com 
B. www.istockphoto.com 
C. www.canva.com 
D. www.dreamstime.com 

 

2. Don’t Assume Anything with Your Graphic Artist.   

This reiterates Point #1 above. Make sure your graphic artist has obtained the image(s) in their 
gallery legally. 

I discovered this painful lesson when I first began self-publishing in 2013. Someone 
recommended the artistic site Deviant Art (www.deviantart.com) for finding a graphic artist to 
do book covers. I spent hours browsing through images that I fell in love with. Some were idyllic 
and I immediately sent messages to the artists to make arrangements to hire them to get the 
image for my cover.   

To my disappointment, the artist had stolen the core image from Pinterest or somewhere else on 
the Web. There was no way to track down where it had come from, and therefore I couldn’t use 
it for my book cover. Hours of browsing, hoping…all went down the tubes. 

There’s nothing wrong with creating art for art’s sake. Just be careful when you browse sites like 
Deviant Art. Many artists don’t have the legal right to those images. On a positive note, some do. 
That’s how I found mine and she’s been a wonderful resource.  

http://www.shutterstock.com/
http://www.istockphoto.com/
http://www.canva.com/
http://www.dreamstime.com/
http://www.deviantart.com/


3. Not Thinking About Distribution Options. 

Distribution is how you intend to sell your book. If you don’t think ahead about what you want, 
you could end up losing valuable reviews attached to your book.   

Below are three options for distribution: 

A. Option A: Distribute directly to each retailer. That means you go to the retailer’s web site 
(Amazon, Barnes & Noble, Kobo, Apple, etc.) and you upload the manuscript and cover 
yourself. No middle man. 

B. Option B: Use an aggregator (middle man) for everything. Draft2Digital or Smashwords 
will accept uploads of your book and distribute it to all retailers for a small fee on your 
royalties. You’re using a middle man for everything, but it’s a one-stop shop for 
uploading, tracking sales, etc.  

C. Option C: Do a hybrid of A&B. This is what I recommend if you intend to write/publish 
6 or more books. I go direct (Option A) for Amazon, Kobo, Apple and a few others. Then 
I use Option B (aggregator) to reach other retailers like Overdrive, Oyster, libraries, etc. 
Aggregators do publish to the bigger retailers but you can “opt out” of selling to any 
company where you’ve already gone direct. 

Decide which option you want before you self-publish a lot of books. If you want a middle man 
at first and later decide to go direct, then the aggregator “takes down” their version of your 
book—and you LOSE all your reviews. You upload and go direct; essentially you’re forced to 
start over.   

4. Avoiding Social Media. 

We live in a 24-hour news cycle world, along with YouTube, Facebook and Twitter. Readers are 
going to be on social media, whether they prefer print books or eBooks. You cannot afford to 
underestimate the power of connecting online, particularly with Facebook and Twitter. 

Authors tend to be an introverted bunch. After all, we write. We spend hours listening to the 
voices in our heads and we enjoy our solitude. But we have to break past that barrier and engage 
with readers…and readers are into social media.  

Chat with your other author friends on Facebook and try to organize a Q&A or Facebook 
party/chat with them. Take advantage of a 30-minute slot where you can interact with other 
authors’ readers. Hang out on Twitter on Fridays, when the hashtag #FridayReads is popular and 
readers are recommending books. You don’t have to be part of every platform out there, but 
definitely brush up on Facebook and Twitter because those seem to be where readers hang out.  

5. Not Planning Financially. 

Self-publishing can be a great opportunity. It allows you to have more control over your books, 
your schedule, and more importantly it gives you a bigger piece of the financial pie than if you 
were to go through a traditional publisher. 



That being said, publishing a book does have its costs. There’s editing, book covers, any promo, 
business cards, and more. Below is a breakdown of some costs. Not all of these are needed (you 
may or may not want a publicist depending on your funds) but I believe that A and C are 
essential to delivering the best book possible.  

A. Developmental Editing (plot points, character arcs, thorough) - $800-$1800 range 
B. Copy Editing (grammar, sentence structure) - $150-$450 range 
C. Book Cover Design - $75-$500, depending on image(s) and designer fee 
D. Promo Opportunities - $25-$125 range 
E. Publicist - $800-$15,000 range 

Save up a nest egg before you take the plunge into self-publishing. Spend that time writing and 
polishing as many books as you can. All those tasks cost is time, a computer, and a software 
program like Microsoft Word or Scrivener. Get as much written as possible, and stash away a 
nest egg for your books’ expenses.  

On a final note, self-publishing can be a great option. Filled with freedom, more financial 
promise, and more control over how you want to market your books. Just realize that it’s all on 
you now, so make the best decisions possible. 
 
 
Elaine Calloway is an Amazon bestselling author who leapt into self-publishing in 2013. In the 
years leading up to the plunge and since its beginning, she’s learned a lot and enjoys sharing 
these tips with others. She also speaks to writing groups and enjoys writing, reading, and 
photography. Learn more and connect online at www.howtoselfpublishyournovel.com and 
www.elainecalloway.com.  
 
 
 
 
 
 

http://www.howtoselfpublishyournovel.com/
http://www.elainecalloway.com/

