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1. Write a great book and have it professionally edited. 
 
Every writer needs an editor, someone to elevate your story into the best version of itself. A good 
editor shouldn’t try to rewrite your story; rather, they should work with you to make your story 
better. Many editors will give a 5-10 page critique for free so you can see if their editing style 
matches your needs.  
 
How to Find an Editor? 

 
• Editorial Freelancers Association http://the-efa.org/ 

 
• Joanna Penn from The Creative Penn has a recommended listing on her website. 

 
• Search Yahoo Groups and Facebook Groups for writing, self-publishing, editing, creative 

writing, etc. and ask members in those groups for recommendations. 
 

 
2. Embrace Social Media. 

 
Social media, while a risk for usurping a bunch of our energy and time, is part of our daily 
lives—and a part of your reader’s daily life.  
 
Tip: Pick at least two social media channels where you think your readers hang out, and spend 
time connecting with them. I prefer Facebook and Twitter, but I also like Pinterest and Instagram. 
Pick the ones you enjoy where your fan base will likely be. 
 

  



 
3. Create and Maintain a Mailing List. 

 
While social media (tip #2) is important, you don’t own any part of it. You can create a Facebook 
page, a Facebook group for your book fans, have a Twitter chat area for your fans, but those 
companies could remove everything tomorrow.  
 
Your reader list – names and emails – is the only info on your fans that you truly own. Put a link 
on your website and in the back of your books for readers to sign up so you can send them emails 
about your new book releases.  
 
List providers include MailChimp, AWeber, and others. I like MailChimp because it’s free up to 
2000 subscribers and it’s user friendly, but pick the one that’s right for you.  
 

 
4. Research Affordable Advertising Options.  

 
These include but are not limited to: Robin Reads, The Fussy Librarian, E-Reader News Today 
(ENT), BKnights on Fiverr, etc. An excellent option is also BookBub, but they can run hundreds 
of dollars. BookBub has recently opened up an option for paid display ads that compete with 
Facebook ads, and you don’t have to qualify to get an ad. You set the spend limit and create the 
ad and schedule.  
 
The others mentioned are less than $40. Every time I’ve used these companies, my book sales 
soared which put my books in the top tier of each applicable category, therefore helping visibility 
and getting me new readers. 
 

 
5. Hire a Graphic Designer for Book Covers.  

 
Unless you have an art degree, don’t design the book cover yourself. Hire a professional who has 
an eye for color, layout, and more importantly—what will draw the reader’s eyes to your book in 
regular and thumbnail size. You can ask for recommendations from friends, look on sites like 
fiverr.com, upwork.com, and deviantart.com to research options.  

 
 
Final Tips: 
 

• Experiment with promotion and other items at different times of year. I’ve found October – 
March are my best selling months. People stay indoors and read when it’s snowing or bad 
weather out. People give holiday gifts such as Amazon gift cards and e-readers which will need 
books to fill. Summer is slower but sometimes there is a spike with people wanting a beach read. 

• Always write the next book. Readers love series, so the more books you can connect in a series, 
the more readers you will get. 

• Never give up. Publishing is ever-changing but with a little research and analysis, you can climb 
to the top of the charts. 

 
Stay tuned for more information about book promotion, formatting your book for self-publishing, 
and more!  


